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INTRODUCTION 
Coronavirus is one of the primary pathogens that mainly serve the human respiratory 

system. Previous outbreaks of coronavirus (CoV) have included severe acute respiratory 

syndrome (SARS). The Covid-19 disease outbreak that originated in Wuhan China has 

spread very rapidly throughout the world. The outbreak that was detected in December 

2019 has caused many victims around the world. 

In Indonesia, the latest conditions for the spread of the Covid-19 virus have caused 

concern for all parties. One of the efforts to prevent the widespread transmission is by 

issuing some strict policies (Yunus & Rezki, 2020). According to Nature, the spread of the 

2019 coronavirus disease (COVID-19) becomes ineligible and has met the epidemiological 

criteria to be declared as a pandemic where it has infected more than 100,000 people in 

100 countries. Therefore, a coordinated global response is urgently needed to prepare the 

health system to meet this unprecedented challenge. 

This pandemic has impacted people's lives in the social, economic, and educational 

fields. One of the sectors affected is the education sector. Schools and universities have 

been closed in several countries where the people are infected with COVID-19. This policy 

was done to prevent the spread of Covid-19 from becoming more widespread (Hassan et 

al., 2020). To suppress the spread of the pandemic, the government issued a social 
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distancing policy. This social distancing policy greatly affected the learning activities in 

higher education institutions. The learning process in higher education must be continued 

to meet the needs of the students. 

The solution that can be offered today to the educators is through online learning. As 

one of the crucial components of higher education, educators must be able to facilitate 

students with lectures, delivery of materials, and even an assessment system. Online 

learning involves the use of technology, which is carried out by students in the process of 

transferring knowledge and working on student assignments. This online learning activity 

is very beneficial for students who interact online to improve their performance quality 

(Hassan et al., 2020). 

The dominant feature of online learning is the ease and flexibility of the learning 

process (Bower et al., 2015). In online learning activities, various applications/platforms 

can be used effectively in applications, websites, social networks or learning management 

systems (LMS). The multiple platforms available are used to help facilitate the learning as 

material delivery, assessment, or merely collecting assignments. According to some 

experts, LMS effectively manages to learn since it has complete and easily accessible 

features (Gunawan & Fathoroni, 2020). 

In its implementation, distance learning using a variety of platforms, as a substitute for 

face-to-face, has several drawbacks. Learning with a distance system is not entirely fun 

and acceptable to students (Hassan et al., 2020). Many students have difficulty 

understanding the lecture material provided online. Apart from that, there are other factors, 

namely superficial IT mastery, unstable internet access due to students' interior 

environment and so on (Hassan et al., 2020). Understanding how students perceive the use 

of various media platforms is fascinating to study. Student interest in instructional media is 

strongly influenced by individual perceptions of the learning media itself. (Ashari et al., 

2018; Cheng & Cho, 2011; Davis, 1989; Raida & Néji, 2013) Individual behaviour is 

influenced by perceptions of technology, namely acceptance of learning platform users is 

determined by two key factors, namely perceived usefulness and perceived ease of use. 

Based on the above background, this study's objectives are; analyzing students' perceptions 

of several learning media platforms commonly used by students. 

. 
 

RESEARCH METHODS 
This research was designed as a quantitative study with a survey approach. Based on the 

study's general objectives, the researcher attempted to determine the factors that influence 

individual intentions in implementing health protocols. To achieve this goal, researchers 

designed a descriptive study. Explanatory research is survey research that aims to describe 

the research variables descriptively (Earl Babbie, 2013). 

This research was conducted on Padjadjaran University and Telkom University, West 

Java, in December 2020. This study's population was active students on the campus of 

Padjadjaran University and Telkom University, West Java, totalling 43,755. The sampling 

technique in this study used convenience sampling. Determination of the number of views 

used surveysistem.com with an alpha level of 10 %, the number of samples taken was 96 

respondents. Data analysis in this study used descriptive statistics to describe the 

distribution of students' perceptions and intentions of learning media. 
 
RESULTS AND DISCUSSION 
Perception is an expedition of samples of objects by individuals. Davis (1989) revealed 

that individual behavior intentions could be understood by the perceptions of technology, 
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namely acceptance of learning platform users that is determined by two key factors; they 

are perceived usefulness and perceived ease of use. 

The pandemic learning process in the future, both in lectures and group discussions with 

students, must be done online. This condition causes learning activities to require 

representative media/platforms. At Padjadjaran University and Telkom University, 

learning activities combine several learning media platforms in improving the optimization 

of learning performance. 

 

Perceived ease of use of learning media 
This study aims to analyze the students' learning media perceived ease of use, which are 

most often used in Padjadjaran University and Telkom University, namely, zoom, Google 

meet, Google classroom, and LMS. Davis (1989) defines perceived ease of use as “the 

extent to which a person believes that using a particular system will be effortless and 

suggests that perceived ease of use has a positive effect on perceived usefulness”. It has 

been supported by several studies. Abdullah et al. (2016) found a very significant positive 

relationship between students' perceived ease of use of technology and the perceived 

benefits. Based on the results of the study, students' perceptions of the learning media are 

described in the following table: 
 

Table 1. Mean and standard deviation of the easiness perception of learning media 

Variables Learning Platforms Mean SD Category 

Perceived ease Zoom 3,6 0,54 Very easy 

Google meet 3,2 0,63 Easy 

Classroom 3,2 0,64 Easy 

LMS 2,9 0,70 Difficult 

Mean 3,2 0,63  
Source: research data analysis 

Based on table 1 above, all learning media's perceived ease on average is perceived as 

easy. According to the students, the learning platform that was perceived as the easiest was 

Zoom platform, while LMS was a quite tricky platform. Zoom is perceived as a learning 

platform that is relatively easy. This platform has relatively familiar and straightforward 

features. Meanwhile, respondents viewed that LMS is a complex platform in its operation. 

The distribution of students’ perceptions of this platform is illustrated in table 2 below: 
 

Table 2. Distribution of the percentage of respondents based on the scale of the ease of 

learning media platforms 

Source: research data analysis 

Table 2 shows that, in general, most students perceived all platforms as easy learning 

media. It appears that more than 80 percent of respondents rated it easy and very easy. 

Only the LMS media was considered easy and very easy with 76 percent. Meanwhile, 23.2 

percent of the respondents also rated LMS as difficult and very difficult. This data shows 

that LMS is a relatively more difficult for than the other four platforms. 

 

 

 
Easiness Scale 

Zoom Google meet Google classroom LMS 

(%) (%) (%) (%) 

Easiness 

perception 

Very easy 63,2 36,5 37,9 17,9 

Easy 34 57,7 51,6 58,9 

Difficult 2,8 3,8 10,5 20,0 

Very difficult 0 1,9 0 3,2 
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Perceived Usefulness of Learning Media  
According to Davis (1989), users' behavioral intention to adopt technology is determined 

by their perceptions of technology usability and ease of use (ÖZBEK et al., 2015). (Davis, 

1989) defines perceived benefit as "the degree to which a person believes that using a 

particular system will improve his / her performance. Scholars have also stated that 

perceived usefulness has a positive influence on behavioral intention. This relationship is 

supported by various recent studies (Bhatiasevi & Yoopetch, 2015). 

Based on the results of the analysis, table 3 below shows the perception of the benefits 

of learning media: 
 

Table 3. The mean and standard deviation of the perceived usefulness of learning media 

  Mean SD Category 

Perceived 

usefulness 

Zoom 3,5 0,6 Quite useful 

Google meet 2,9 0,7 Quite useful 

Google Classroom 3,1 0,7 Quite useful 

LMS 2,9 0,7 Quite useful 

Mean 3,1 0,7  
Source: research data analysis 

Table 3 shows that the respondents' perceived usefulness towards all the platforms are 

quite useful, with an average score of 3.1. The learning media that are considered to have 

the highest usefulness are Zoom media, then Google classroom, while Google meet and 

LMS have lower perceptions of benefits with an average score of 2.9. The distribution of 

students’ perceived usefulness of this learning platform is illustrated in table 4 below: 
 

Table 4. The percentage distribution of respondents based on the scale of the usefulness of 

the learning media platforms. 

Source: research data analysis 

Table 4 shows that, in general, most students perceived all learning media platforms are 

useful. It seems that more than 75 percent of the assessments are quite useful and very 

useful. This analysis also shows that respondents' evaluations and assessments of LMS 

learning media's usefulness are the lowest compared to the other three media. However, 

LMS appeared as the media that could be accessed easily and very easily with 76 percent. 

Meanwhile, 23.2 percent of the respondents also accessed LMS as a platform that was 

categorized as difficult and very difficult. This data shows that LMS is perceived as a 

media that is relatively more difficult than other media. 

 

Discussion 
Learning during a pandemic forces us to adapt to the use of various learning technologies. 

Individual behavior to use technology is influenced by perceptions of technology. The 

acceptance of learning platform users is determined by two key factors: perceived 

usefulness and perceived ease of use. Perception is a belief or assessment of an object. 

Davis (1989) states that perceived benefit is perceived, as "the extent to which a person 

believes that using a particular system will improve his performance”. While the perceived 

 Usefulness Scale Zoom Google meet Google classroom LMS 

Perceived 

usefulness 

Very useful 61,5 19,2 33,3 25,5 

Quite useful 31,7 59,6 46,5 50,0 

Less useful 5,8 18,3 19,2 22,5 

Unuseful 1,0 2,9 1,0 2,1 

Total 100 100 100 100 
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ease of use is" the extent to which a person believes that a particular use will feel the ease 

of use. 

Acceptance of learning technology is strongly influenced by students’ perceived ease of 

learning media. Based on the analysis results, the students perceived Zoom platform as a 

very easy media. Zoom is considered easy because this platform has features on the main 

display that are simple and easy to operate. Learning media, which is specified, is 

relatively more difficult than other media is LMS media. LMS media is considered more 

complicated and has complexity and utilization. Besides, LMS is deemed less friendly 

because its use must use an account affiliated with the institution. 

Apart from the perception of convenience, technology's use is also influenced by the 

perception of technology's perceived benefits. Perceptions of the benefits felt by students 

about the learning media used are relatively diverse. However, most students assessed that 

the perceived usefulness of learning media platforms such as Zoom, Google meet, Google 

classroom, and LMS was categorized as very good or considered very useful. Of the four 

media analyzed, the Zoom platform is also considered to have high benefits. Furthermore, 

Zoom is considered relatively able to replace face-to-face synchronous,. It made this media 

considered acceptable. Compared to Google Meet, the perceived usefulness is that Zoom is 

more comfortable to operate. Meanwhile, the learning media with the lowest usefulness is 

LMS.  

 
CONCLUSION 
Students’ behavior in using learning media is influenced by the perceived usefulness, and 

perceived ease of use. Students' dominant media in learning activities, both lectures and 

group discussions are media with the Zoom, Google meet, Google classroom, and LMS. 

Students' perceptions of Zoom, Google meet, Google classroom, and LMS are relatively 

easy. Zoom application/platform is the easiest of other media, while LMS is considered 

more difficult than the other three media. More than 75 percent of respondents' assessment 

of these four media is categorized as easy and very easy. Meanwhile, this study's results 

indicate that the perspective of the usefulness of the learning media also has good benefits. 

Zoom is the most useful application/platform from other media, while LMS is considered 

less useful than the other three media. 
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